
Oregon’s vaccine safety campaign: 

leveraging resources and partnerships to 

get the most bang for your buck 
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PARTNERSHIPS 



Strategies: 

 
• Interactive 

technologies 

• Reinforce norms 

• Truth & Consequences 

Parents 

• Don’t reinvent the 
wheel 

• Provider training 

• Partnerships 

Providers 



For Parents: 

 
 

Interactive Technologies: 

 













 

 

 

Reinforce Norms 

 

 





Fully Immunized Kids in Oregon! 







 

Truth and Consequences 

 

 









Engage the Media 

 

 

 

•Oregonian 

•Portland Tribune 

•Eugene Register 

Guard 

•The Lund Report 

•Bend Bulletin 

•The Umpqua Post 

•KBND 

•KEX 
 

•KGW 

•Corvallis Gazette 

Times 

•Central Oregonian 

•Ashland Tidings 

•Medford Mail 

Tribune 

•Portland Monthly 

•Salem Statesman    

Journal 
 



Provider Training and Tools: 



Provider Toolkit Pilot: Content 

3 A’s 
Provider 

Resources 

Parent 
Resources 

Smart 
Phrases 

From Washington State 







For Communities:  

 
Assistance and support 



LHD communications plans 

Assessment 

• Existing resources 

• Barriers 

Ideas  

Site visit 

Plan 



Case Response Plan  



In the works…… 



Plan: School information sessions 

•Recruit and train parent advocates 

•Develop discussion guide for information sessions 

•Work with local health departments to target high 

exemption rate schools. 



 

• Measles model to show what an outbreak in a 

school or community might look like. 

• Prenatal plan to help parents decide about 

immunization. 

 

 

 

 

 



Alison Alexander, MPH;   

Adult immunization coordinator 

Oregon Immunization Program 

971-673-0472;  

alison.alexander@state.or.us 

Healthoregon.org/imm 


