
TOP TEN

PRINCIPLES OF

FUNDRAISING
from a local coalition with 
a $400,000 annual budget





BE PROJECT

ORIENTED: FUNDERS
LIKE MEASURABLE

PROJECTS.





USE IMMUNIZATION

PROBLEMS TO YOUR

ADVANTAGE.



DEVELOP

RELATIONSHIPS WITH

LOCAL HEALTH

DEPARTMENTS SO THAT

YOU ARE THEIR “GO-TO.”



GET TO KNOW

NATIONAL GROUPS SO

YOU CAN TAKE

ADVANTAGE OF

OPPORTUNITIES AT A

NATIONAL LEVEL.



IF YOU TAKE

PHARMACEUTICAL MONEY, 
USE ALL OPPORTUNITIES

TO GET IT.



THROW DARTS.



BE OPEN TO ALL

OPPORTUNITIES.



BE WILLING TO

SHARE.



BE GEOGRAPHIC.



BE DIRECT!



CONCLUSION: 
FUNDRAISING IS

RELATIONSHIP BUILDING.





CONTACT INFORMATION

Lisa Kritz, MSW, MBA
Director, Chicago Area Immunization Campaign
Associate Director, Illinois Maternal and Child 

Health Coalition

(312) 491-8161 ext. 26
lkritz@ilmaternal.org
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mailto:lkritz@ilmaternal.org�

	Top Ten principles of fundraising
	Slide Number 2
	Be Project oriented: Funders like Measurable projects.
	Slide Number 4
	Use immunization problems to your advantage.
	Develop relationships with local health departments so that you are their “go-to.”
	Get to know national groups so you can take advantage of opportunities at a national level.
	If you take pharmaceutical money, use all opportunities to get it.
	Throw darts.
	Be open to all opportunities.
	Be willing to share.
	Be geographic.
	Be direct!
	Conclusion: fundraising is relationship building.
	Slide Number 15
	Contact information

