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Alert Public to Timely Information 

Effectively Communicate Accurate Messages 

Build Relationships with the Public 

Inspire Action, Advocacy & Good Health 

 Social Media Investment = Big Dividends 



 80% of US internet users look for 

health information online 

 79% of moms with kids under 18 yrs 

old use social networking sites 

 More than 50% of teens use social 

networks daily (mind you, these are 

the parents of the future) 

 22% of people log in more than 10 

times daily 

 

 

Prevalence of Social Media 

 



Where Do People Go for  
Immunization Information & Advice? 



EVERY CHILD BY TWO  
Integrated Online Presence  



Every Child By Two’s Vaccinate Your Baby Website  

CALL TO 

ACTION: 

GET 

INVOLVED 

  

Social Media Widgets  

Drive Traffic to 

VYB Facebook Page 

Shot of  Prevention 

Blog 

& Twitter Accounts 



 Most active pro-vaccine page in existence.  

 72,000+ “likes” & growing. 

 Updates include links to blog posts, currents news articles, videos. 

 Share photos, infographics and content from other IZ organizations. 

 Over 500,000 impressions per week 

 Roughly 443,000 monthly post views 

  Average of 15,314 monthly active users 

 Generating approximately 3,505 monthly comments  

 

 

 

Vaccinate Your Baby 

Facebook Page 



Sample Status Update 
      Posted  

Feb 19th 

 

 

Non original 

content/   

Based on CDC 

data. 

 

 

      2,270 

people liked 

this post 

 

Received latest 

comment on 

March 10th 

 

       107,148 

people saw this 

post 

      5,268 

people 

shared this 

image on 

their 

personal or 

group page 

 

      We 

received 

1,108 

comments 

on this 

status 

update 

 

 



Vaccinate Your Baby/ 

Vaccinate Your Family Print Campaigns 

Social Media “Summer Sightings” Contest  



SHOT OF PREVENTION  

BLOG 

Refers readers to our Shot of Prevention Twitter feed.  



SHOT OF PREVENTION BLOG 

We include a 

Facebook  

widget and 

frequent links to 

Vaccinate Your 

Baby Facebook 

page 



April 2010: 
1,396 monthly 
views  

April 2011: 
9,088 monthly 
views  

January 2013: 
24,300 monthly 
views  

Increasing 
number of 
subscriptions, 
comments, and 
pingbacks 

 

Steady Growth of Shot of 

Prevention Blog  

 

 Post new content 2-3 times a week. 

 Articles represent a mix of  current immunization news,       

parent perspective & expert advice from guest bloggers.   



 THINGS CAN GET UGLY 



Unlike most anti-vaccine sites, we allow “opposing” views   

 

Our Unique Comment Policy Considerations 
 

  

ON THE ONE HAND:   

Allowing anti-vaccine claims to remain then demands 

knowledgeable supporters to correct false statements 

and refer to credible research.   

 

We have support but always need reinforcements!  

ON THE OTHER HAND:  

The argumentative nature can have a negative 

effect and prevent people from engaging in the 

conversation.  We must be careful not to alienate 

the silent observer.    



 Intense “discussions” on variety of immunization topics. 
  

Allow comments to post without  moderation which enables real 
time dialogue but then allows unsubstantiated claims.  
 

 Interesting to note:  Participants on blog are not necessarily the 
same as those on the Facebook page.   

 

 Certain anti-vaxers tend to dominate each comment thread. 
   

Occasionally, anti-vaxers recruit friends & call upon them to 
comment in support of their position.  (Ex: Autism piece with close 

to 1,000 comments) 

Challenges in Dealing with Anti-Vaccine Sentiment  
on Shot of Prevention Blog 



Comments post in real time. 

No ability to moderate before they appear. 

  Immunization discussions can get heated.   

 Increased activity = more time required for moderation. 

Anti-vaxers repeat misinformation/instigate debate.    

Anti-vaxers often recruit people to “swarm” pro-vax pages.  

When someone is banned for inappropriate behavior, they 

often get creative, set up a fake account & return.   

Challenges in Dealing with Anti-Vaccine Sentiment  
on Vaccinate Your Baby Facebook Page 



 
THE REWARD: 

SEEING  
(& HEARING) 

THE  
DIFFERENCE WE 

ARE MAKING 

      

“…I discovered it’s a lot easier to come across anti-

vaccine pages on the internet and there seems to be 

more of  these out there.  I started to consider not 

having my next child vaccinated or delaying them, 

but I decided to keep further researching and found 

information that discredited pretty much all of  the 

junk I’d read so far.…Coming here I’ve actually 

found fact and medical evidence to support my 

decisions, not just blogs and papers written by 

quacks that pick and choose the statistics they want 

to show and leave out… Thanks for the information, 

and for letting everyone have a say.  If  you try to 

dispute something on the anti-vaccine pages they 

delete you and the comment, I guess that goes to 

show that they can’t back up there information… 

Thanks for making me no longer question my 

decision.” Kate Le Breton 



Have You Heard  

The Good Things  

People Are Saying ?   

“ I just met with 

Ashley Shelby from 

Moms Who Vax. 

We are trying to 

find other parents 

in MN who are 

interested in 

meeting with state 

lawmakers about 

strengthening our 

state's vaccination 

laws.”  Karen Ernst 

   “I learn something new 

(and scientifically 

supported) every day” Amy 

McKay Cooper 

“Just joined up...I was anti-

vax for a long time but then 

had a baby and woke up. 

There's so much 

misinformation out there. 

Thank you for the facts & 

saving lives!”  
Carrie Mitchell 

 

“This is exciting. I was hoping to find 

a way to get more involved 

incorporating my passion in this cause 

to promote awareness about vaccines 

with my nursing career. ..I'd also love 

to learn about more opportunities for 

nurses to get involved on the front 

lines of  these issues, and make even 

more of  a difference.  If  VYB ever has 

suggestions for me about how to do 

this, I’m in!”  Marni Sacks Weimer  

“I've really enjoyed your posted 

discussion-starters lately. Interesting 

articles, a nice mix of  videos, 

articles, blog posts, events... It's 

been great. The articles on recent 

measles outbreaks have been 

helpful. I've passed information on 

to friends who are planning 

international travel.” Amy McKay Cooper 



VACCINE ADVOCATES IN THE MAKING 

SOCIAL MEDIA HAS PROVIDED US WITH GREAT INSIGHT: 
WHAT INTERESTS PEOPLE?  WHAT CONCERNS THEM?  

WHAT INSPIRES PEOPLE TO TAKE ACTION? 

Counter anti-vaccine rhetoric w/ science. 

Reference  studies and provide links as proof. 

Refer others to reputable resources. 

Correct vaccine misinformation in other forums. 

Alert us to anti-vax info in other media. 

Created additional pro-vax groups. 

Collaboration and sharing of content. 

Significantly expand our reach & influence. 

SOCIAL MEDIA HAS ENABLED US TO  

IDENTIFY PEOPLE WHO WANT TO  

GET INVOLVED IN VACCINE ADVOCACY 



Karen’s Story 

 From “Liking” Vaccinate Your Baby to Starting a Coalition 

•Spring 2009: Karen  was looking for information about H1N1 vaccine. 

 

 

•A google search led her to “Vaccinate Your Baby” Facebook page. 

 

 

•Collaborated w/other VYB regulars to create Wear Em, Nurse Em, Vax Em Too page. 

 

 

•Her interest then led to inquiry of  MN vaccination laws & contact w/MN Dept of  Health.   

 

 

•She connected a fellow MN resident & admin of  Moms Who Vax blog. 

 

 

SOCIAL MEDIA RESULTS IN THE BIRTH OF A NEW COALTION AND VFV  



NO TIME 
COALITION CHALLENGES 

NO STAFF 

NO MONEY 

COLLABORATION IS THE KEY 



 

 

ECBT Outreach to Immunization Partners  

 



ECBT Outreach to Parents & Advocates 

CALL TO 

ACTION: 

GET 

INVOLVED 

  

ECBT DATABASE:   

Hundreds of people have already signed up and 

indicated  how they want to get involved. 

 

By collaborating with coalitions, we’re able to alert 

them to issues that pertain to them on a local level. 



Our National Reach Has Local Impact 



Introducing the  
Immunization Coalition Colleagues  

Facebook Page 



Jump on in… 

Immerse yourself in the online conversation. 

 Set up Facebook/Twitter accounts. 

 Join the new Immunization Coalitions Colleagues Facebook page. 

 Follow @ShotofPrev and @EveryChildBy2 on Twitter 

 Read & subscribe to relevant blogs (Shot of Prevention).   

 Sign up for ECBT’s Daily Clips to receive immunization news. 

 Sign up to “Get Involved” on Vaccinate Your Baby website.    

 



 

 


