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Immunize Nevada’s Mission 

 

Will create a pro-immunization environment that results 

in a dramatic increase in immunization rates to exceed 

the national average by 2020 by: 

 

 Supporting community partners to successfully 

implement effective immunization efforts throughout 

Nevada;  

 Advocating for, informing and educating about the need 

for and benefits of vaccines;  

 Facilitating greater collaboration statewide to achieve 

Nevada’s immunization priorities. 

 

 



Our Funding 

 
 

Incorporated as Nevada nonprofit with 501c3 designation 

 

 Income 
◦ 80% grants 

◦ 11% community donations, event revenue and health plan 
reimbursement 

◦ 8% private foundations 

  

 Expenses 
◦ 90% of funding directly helps Nevada communities 

◦ 10% is designated for indirect operating costs 



Immunizations  
in Nevada 



Focus: Seasonal Influenza 

 

 

 InFLUence Others: Get Vaccinated 

• Website, media placement, key messages, partner toolkit 

 Peak illness/Outbreak crisis communication 

• Media Relations - where to go and why it’s important 

 Health Care Workers 

• Assist facilities in achieving Healthy People 2020 goal of 90% or 

higher receive a flu vaccine each season 

 



Focus: Access to Vaccines 
 

 School Located Vaccination Clinics Billing Project 

• Clark, Elko and Washoe Counties 

• 13 health plan contracts (and counting!) 

• Creating sustainability for public health 

 Vaccines for Children Outreach 

• Website, mobile, TV, radio, clinic locator 

• Spanish/English  

• Grassroots outreach to new parents and parents of teens 

 Community Partnerships 

• Hard to reach/High risk populations  

• Shots at mobile food pantries, malls, parks, special events, sports 

facilities, health fairs 

• Seniors and caregivers at long-term care/skilled nursing facilities 
 

 

 

 



Pre-NIVW Outreach 

 First Thursday at Nevada Museum of Art 

 Reno Bighorns Game – Charity of the Night 

◦ Free ticket giveaway on local radio 

◦ Free flu shots 

 Outlets at Legends 

◦ Free flu shots – 1st Saturday of each month 

 Nevada Wolf Pack Contest 

◦ 39,460 Impressions 

◦ 328 New Page Likes 

◦ Wolf Pack Radio 



NIVW – Dec 8 -14 

 



Vaccinate Nevada Objectives 

 To promote flu shots during National Influenza 
Vaccination Week (Dec. 8-14); known locally as 
“Vaccinate Nevada Week.” 

 

◦ Localize the concept of vaccination week. 

◦ Develop a logo that can be used with partners throughout 
Nevada, including competitors’. 

◦ Support flu shots at many locations, including non-
Walgreens clinics happening around the state. 

◦ Communicate an “It’s not too late” message. 

 

 Target Audiences: Nevada residents and workers. 

 



Gaming in Nevada 

 



Creative 

 



Partners 
 Wellpoint - Anthem Blue Cross/Blue Shield 

 Walgreens 

 Immunize Nevada 

 Southern Nevada Immunization and Health Coalition 

 National Influenza Vaccination Disparities Partnership (NIVDP) 

 Nevada State Immunization Program 

 

 Carson City Health and Human Services 

 Community Health Nursing 

 Family Leadership Initiative 

 Northern Nevada Medical Center 

 Outlets at Legends 

 PACE Coalition 

 Reno Bighorns 

 Roman Catholic Diocese of Reno 

 Saint Mary’s Health Plans 

 Southern Nevada Health District 

 Washoe County Senior Coalition 

 Wolf Pack Sports Properties 

 

 



Public Relations 

 



Media 

 Radio – English/Spanish 

 8 stations in 3 counties 
◦ Your health is too valuable to gamble with this Winter.  It's time 

to Vaccinate Nevada as part of National Influenza Vaccination 
Week December 8th through the 14th.  Remember... it is not 
too late to get your flu vaccine.  The flu affects up to 60 million 
people each year and the Centers for Disease Control and 
Prevention advise that all people 6 months and older receive an 
annual flu vaccination.  In partnership with Walgreens and 
Anthem Blue Cross Blue Shield,  Immunize Nevada wants to 
help Nevadans better their odds in staying healthy this Winter.  
Play it safe by getting your flu shot today.  Visit Influence Nevada 
dot org today to find a flu vaccination clinic near you.  That 
is influence Nevada dot org. 

 

 



 Posters and Outdoor Signs 

◦ All Nevada Walgreens Locations 

 

 Print 

◦ Las Vegas Weekly   

◦ Elko Daily Free Press   

◦ Elko Daily Free Press Online   

◦ Reno News & Review 

◦ Nevada Appeal 

 

 



 Online 

◦ InfluenceNevada.org 

 76% of visitors were new 

 84% of mobile visitors were new 

 2nd highest viewed page was Flu Vaccine Locations 

◦ Twitter  

◦ Facebook 

◦ Instagram 



 



Food Drive for Flu Shots  

 



Our Lady of Guadalupe Day 

 Thursday, December 12 

 All day events 

 Flu shots promoted nationally by NIVDP 

 

 

 Little Flower Church, Reno 

 St. Peter the Apostle Catholic Church, 

Henderson 

 





Flu Crew Friday 

 



Budget 

 $20,000 Grant from Anthem 
◦ Concept & Design (in-kind Walgreens) 

◦ T-shirts (covered by different grant) 

◦ Print Ads 
 $7,427 

◦ Wolf Pack Sports  
 $5,500 (partial cost) 

◦ Radio 
 $4,775 

◦ Clinic Costs 
 $2,168 

◦ Flyer Printing 
 $290 

 

 



Anthem supports health 
outreach in Nevada 

 Adult influenza immunizations 

 Adult pneumococcal immunizations 



Challenges 

 Timing of flu vaccine  

◦ August is Back to School 

 

 Corporate vs Public Health Partners 

 

 Casino Signage 

◦ Caesars and MGM own properties statewide 

◦ Rotary District 5190 “Light Up Reno to End Polio” as 

precedent for 2014  



Thank you!  
 

 

Connect with Us 
 

 Phone: 775.624.7114 

 Email: heidi@immunizenevada.org 

 Web:  

• ImmunizeNevada.org 

• InFLUenceNevada.org 

• Vfcnevada.org 

 Facebook: ImmunizeNevada 

 Twitter and Instagram: ImmunizeNV 

 text IMMUNIZENV to 22828 to sign up for our monthly 
newsletter 

 

mailto:heidi@immunizenevada.org

