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Objectives  

• Learn how to use your authentic social media 
voice to increase reach and impact of messages 

 

• Identify six strategies to create engaging social 
media content 

 

 



Social Media by the Numbers 

73% of U.S. online adults use social 
networking sites 

– 71% of online adults are on Facebook  

– 18% of internet users are on Twitter 

– 21% of internet users are on Pinterest 
(a digital scrapbook) 

 

42% of online adults use multiple social 
networking platforms. 

 
Source: Pew Internet: Social Networking 



Twitter Timeline 



 



Why use visual content on social media?  

 
 

Source: Why use Visual Content in social media marketing?  - infographicb2b.com 

 

90% of information transmitted to the brain is visual 

Visuals are processed 60,000x faster in the brain 
then text. 

Content with visuals receives 94% more total views 
on average than content without visuals. 

37% increase in engagement is experienced when 
Facebook posts include photographs. 



Health Insurance Open Enrollment 
 Post #1 



Health Insurance Open Enrollment 
 Post #2 



What Makes a Post Engaging? 



Top 7 reasons Americans use social 
media 

1. Stay in touch with friends- 67% 

2. Stay in touch with family – 64% 

3. Reconnect with old friends – 50% 

4. Connect with people who share similar interests 
– 14% 

5. Make new friends – 9% 

6. Read comments from celebrities, athletes or 
politicians – 5% 

7. Find potential romantic partners – 3% 
 

Source: http://www.onlinemba.com 

 

 



Social Influence and Social Media 

• Social influence is the power of people interacting 
authentically with other people. 

 

• Successful social media involves social influence. 

 

• Liking, re-tweeting and passing on your social 
media is only powerful when people authentically 
like or connect with something. 

 

• Focus your attention on people who have the 
ability to quickly and effortlessly amplify your 
messages  - The social influencers. 

 

 



Create a Listening Strategy  

Choose a social media 
monitoring tool (Google 
Alert, HootSuite, etc.) 

 

Create a list of 
keywords to listen for 
(based on your 
target audience and 
topic areas) 
 

Create lists of 
organizations/people 
to follow on Twitter. 
(e.g. Immunization 
Community) 
 

Use blogs to track 
trends and conversation 



Be in the Conversation 



Be in the Conversation 

• Listen to what people are saying 

 

 



Be in the Conversation 

• Think about how you can rework your message 
as a response or question 

• Follow up with content and links 

• Genuine and meaningful responses 

 

 

 

 

 



Be in the Conversation 



Be in the Conversation:  



Be Simple/Informal 

Social media 
is all about 
conversation 
 

Writing should 
be more 
informal and 
conversational 

Read your 
writing before 
posting.   
If it sounds 
too stuffy or 
long – 
re-write! 



Be Simple/Informal 



Be Creative 

• Bring a new perspective to an old idea or 
message. 

 

• People predominately go on social media 
to be entertained. Blend wellness and 
health topics with other topics of interest 
like family and entertainment.  

 

 



Be Creative: Put a New Spin on an Old 
Message 



Be Shareable 

• Create content that has value and people 
want to share 

 

• Make it easy to share your content 

 

• Don’t forget to ask people to share your 
content 

 

• Be timely and relevant with your message 



Be Shareable: Vax NW Image 



What Happens When You Promote Sharable 
Content? 



Be Inclusive  

• Actively include your social media 
community in your work 

• Enable people to show their involvement 
in a visible way  

• People are more connected to your cause 
and campaign when they can join or 
participate 

• Talking about their health can empower 
people to change their behavior for the 
better 

 



Be Inclusive: Michigan Department of 
Community Health Campaign 



Be Inclusive: Michigan Department of 
Community Health Campaign 



Be Inclusive: ParentHelp123 Baby 
Video 



Build Partnerships to Maximize Messages 

 

 

 

Collaborate with influencers online. 

• Organizations or key opinion leaders with 
similar or aligned goals, influential bloggers 

Team up with partners to promote 
campaigns. 

• Ask people to share your content, give 
examples 

Create opportunities for 
conversations online. 

• Twitter Chats 



Connect with WithinReach 

–www.withinreach.org 

–www.facebook.com/WithinReachWA 

–www.twitter.com/WithinReachWA 

–www.youtube.com/WithinReachWA 
 

 
Questions?? 

Email: tracya@withinreachwa.org 

 


