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Totally Manageable
Social Media Measurement
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Intimidated? Call us!




How Do | Get Started?

e Do it the same time D
very month!
*6 month & 12
month reviews
-

e Spreadsheet or
Google Docs
e Analysis report Communications

Plan

e What is important
to you?

e Baselines

e Content strategy

\.
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All Traffic

Email

@ = ofvisits: 100.00%

Explorer

Site Usage Ecommerce
Visits v | V5. Select a metric
® Visits

400

200

Source / Medium

1. google / organic

2. (direct) / (none)

3. google.com referral

4. wandersouth.com / referral

5. facebook.com / referral

6. linkedin.com / referral

7. pinterest.com / referral

8. pantsuitsandparakeets.com / referral
9. m.facebook.com / referral

10. nctechd4good.org / referral

Export =

Google Analytics

Anywhere. Anytime.

Add to Dashboard

Shortcut

October 2012
Visits 4 Pages ! Visit

3,795 214

% of Total: 100.00% (3.735) Site Avg: 2.44 (0.00%)
1,376 214

1,320 2.34

301 1.45

19 1.29

108 1.80

55 1.858

35 1.37

34 1.358

30 1.67

25 4.40

January 2013
Avg. Visit Duration

00:01:43

Site Avg: 00:01243 (0.00%)
00:01:43
00:02:07
00:00:22
00:00:09
00:00:58
00:01:11
00:00:19
00:01:25
00:00:36

00:06:34

May 1, 2012 -May 31, 2013 ~

Day Week Month

Y New Visits

81.29%

Site Avg: 81.24% (0.103%)
83.50%

78.18%

95.02%

95.80%

73.15%

72.73%

100.00%

70.59%

93.33%

24.00%

April2013

= &%

Bounce Rate

62.13%

Site Avg: 62.13% (0.00%)
63.37%
57.42%
68.11%
86.55%
66.67%
60.00%
80.00%
82.35%
83.33%

20.00%




Facebook Insights
facebook °
INSIGHTS e FREE!
* Tracks fans, content and reach.

\ °
(B AS AN (nsu Ite

Twitonomy

*$19 a month
e Track growth dailly. Download tweet reports.

1) YouTube Analytics
You Tube

e FREE
Analytlcs e Track views. subscriptions and locations.

Pinpuff

* FREE
e Influence and board growth

lconosquare (Formerly know as Statigram)

e FREE
 Track followers, likes, super fans










What is Reasonable to Expect?

Depends on YOUR community

ﬁ 5% organic/10% paid “Like” growth

B

Y- 2-3% views growth

@ 5% follower growth ‘



Express as Percent Change

Simple Percent
Growth Change

75% growth for
FY2013

0
5 =
) o



Overview Page Posts People [« 1 | ¥ ExportData | eee

i# Page Likes 48 Post Reach a1l Page Visits

Daily data is recorded in the Pacific timezone 1w 1M 1Q

8/13/2013 [

Total Page Likes as of Today: 2,618

Total Page Likes BENCHMARK

Compare your
average performance
aver time.

Total Page Likes

Your page Like activity
Rockstar Tip: See in the past quarter
facebook




Downlosd: | | Chart | | [E] Table Followers Following Tweets

May 2, 2014 1132 153 1,058 -
@AudubonNC May 1, 2014 1,132 153 1,059
Click & drag to zoom in April 30, 2014 1131 153 1,059
1,200 1,200
April 29, 2014 1131 153 1,059
April 25, 2014 1130 153 1,058
1100 1,100 April 27, 2014 1130 153 1,058
April 26, 2014 1129 153 1,057
April 25, 2014 1129 153 1,055
1,000 1,000 April 24, 2014 1128 153 1,055
W =
g £ April 23, 2014 1126 153 1,054
n 1]
= g April 22, 2014 1126 153 1,053
200 200 April 21, 2014 1127 153 1,052
April 20, 2014 1127 153 1,052
April 19, 2014 1126 153 1,052
300 800
April 18, 2014 1126 153 1,052
April 17, 2014 1,126 153 1,050
200 700 April 16, 2014 1126 153 1,050
Jul'13 Sep'l13 MNov "'13 Jan'14 Mar '14 May '14 April 15, 2014 1128 183 1,043
— Followers e Tweets April 14, 2014 1125 153 1,047
April 13, 2014 1123 153 1,047
April 12, 2014 1123 153 1,046 L

Twitonomy - Daily Follower Counts

The number of people following your content




Search for your videos Q Search for locations Q ﬁ
Dawn Crawford (DawnACrawford) @

Lifetime (Mov 11, 2008 — Jun 4, 2013)

Perfarmance

k=] = I

ol A 1

VIEWS ESTIMATED: MIMUTES WATCHED SUBSCRIBERS

4,593 419 7

Engagement

LIKES DISLIKES COMMENTS SHARES FAVYORITES ADDED FAVORITES

REMOVED
3 0 1 1 17 P

Performance & Engagement

Track views, subscribers, likes & comments
You TUbe Rockstar Tip: Change the dates

N RO




Like received

Likes

The number of people liking your content _
Jnstoguoum *




A__Ql:’inpuff

Dawn Crawford's Boards (Max 20)

Board Followers Pins Repins Likes
From the Minds of BCADC 253 a7 57 18
Fav Cause Marketing Sites 262 24 1 7
Infographics 285 /3 1N 53
Random Dos= of Reality - The Anti-Pinterest 267 65 5 g
Articles I Actually Berzad 245 22 F 2
Pinterest Ideas for Nonprofits 31T 67 E2 22
Monprofit Programs/Sites Worth a Second Look 258 28 15 =
Annual Reports 44 1 o o
Idea losion! 258 373 ¢ 50
Word Art 261 126 74 62
Boney Art i} o
For the <3 of Star Wars 260 144 267 124
Seuff I Want But Can’t 256 232 -] 40
Calm 255 12 i} 1
Presents for the Bear 25 28 2 7
Lactose-Free Yummiss e 245 240 52
Eye Candy 255 186 -] 5
Current Cub (formerly known as Future Cub 288 71z 3E5B 1085
f*cking memes 253 & 1 10
Dperation Green 265 50 120 63

Board Growth

Track how many new followers you have on each board!







Overview Page Fosts Feople 1 | ¥ ExportData | eee

B All Posts G) When Your Fans Are Online ﬁ Best Post Types

All Posts Published
May 18, 2013 to August 15, 2013

Reach | = Post Clicks Likes, Comments & Shares | =
Published » Post Type Targeting Reach Engagement Promote
08/15/2013 It's #6 of our AMOY 6 - meet Orange Green, the last o 21 [ |
I ~

§:30 am ' ystercatcher to join the project and likely the oldest. Or - ¢ 392 16 [ | Boost
08/14/2013 We'd LOVE to see a North Carolina photographer win t & 2 12 |

2:20 pm his contest! There's still time to enter the Audubon Ma \ g 19 ﬂ Eiac

M4 - thig | joi 13

E]B.ﬂ14.2[]13 BN Meet another one of our AMOY 6 - this is CFX. He join = @ 464 | Boost
8:30 am . * edthe flock of tracked oystercatchers on June 6, on M 16 B

= Eyeballs Post Clicks = Photo opens, link clicks, etc.
Likes, Comments & Shares = Engagement
Rockstar Tip: SORT!

facebook °




Overview Page @ FPeople 1 | ¥ ExportData | eee

B All Posts G When Your Fans Are Online ﬁ Best Post Types

Best Post Types

The success of different post types based on average reach and engagement.

Show All Posts Reach M Post Clicks [l Likes, Comments & Shares
Type Average Reach Average Engagement
18
B status 12K .
25 (I
I Photo 944 112
= a
& Llink - 332
o 2 .
11
B4 video 77 i
8 |

Content measurement

Rockstar Tip: Not clear on timeframe???

cebook




Most Popular Links +
Rank = Date Post Clicks
hitp:fow Iy/JFIYS http:/fwww.charlotteobserver. com/2013/03/31/395_ 7
Apr 2, 2013 How #STEMed is truly preparing NC students for 215t century challenges via lick
@smitcenter @ncnewschools hitpfow lyjFIY9 e
Mar 25. 2013 hitp:/fow IyfioNnM http:/fwww.greenwichtime_com/opinion/article/Te. . 4
’ Teachers must foster global competence hitp:fow lyioMnid clicks
hitp://ow ly/jgHWd http://blogs.edweek. org/edweek/global_leaming/... 4
Mar 21, 2013 Why NC is at the forefront of providing students w/ a globally competent education _
by [@hsingmaster of @asiasocietypgl hitpfow ly/jgHWd clicks
http://ow ly/jgl5b http://blogs_edweek org/edweek/global_leaming/. . 2
Mar 22, 2013 Why MC is at the forefront of providing students wi a globally competent education lick
oy @hsingmaster of @asiasocietypal http:iow.y/jglSh Clicks
http://ow ly/iZftk http://newmcnc_mediasite.mcnc_org/menc/Play/69c. 1
Mar 15, 2013 @mattleatherman Here is the full length video of #IMForum. You'll be prompted to clicks

download Microsoft Silverlight hitpfow. viZftk

Ow.ly Click Summary — Content

Which were your most clicked on links




Comment received

GROWTH HISTORY

Comments

Number of people interacting with your content

Jnstoguam,







Overview Page Posts People

if# Page Likes 48 Post Reach a1l Page Visits

Likes, Comments, and Shares
These actions will help you reach more people.

== |ikes Comments == Shares

[ NN NN N\

How people interacted with your content

1 | ¥ Export Data

BENCHMARK

Compare your
average performance
over time.

Likes
Comments

Shares

Rockstar Tip: Pay attention to spikes and repeat

facebook




Posts Published from July 26, 2013

~ Ppublished  Post
- 07)26/2013
Sl 2010 pm

. 07/26/2013

Are you a fan of CBS Sunday Morning? Audubon’s islands on the Ca

Don't we live in a beautiful world? Have a great birding wee
kend! Thank you to Barbara Statas for sharing this stunning

10:20 am pe Fear River wil be featured in its "Moment of Nature” segment. T

Likes, Comments, and Shares
These actions will help you reach more people.

Type

il

= Likes

Targeting

)

)

Comments == Shares

Reach

2.7K

reach [ Post Clicks [l Likes, Comments & Shares

Engagement Promote

46 [ |
256 (N

27 |

BENCHMARK

Compare your
average performance
owver time.

Likes

Comments

Shares




The Dawn A Crawford Daily is out! paper liSocMediaRckStr... » Top stories today via
@michaelzcla @roctwork @drupalhross

The Dawn A Crawford Daily is oul! paper liSocMediaRckStr... » Top stories today via
@NFTech_Ash @TelThemSC @sue_anne

The Dawn A Crawford Daily is out! paper liSocMediaRckStr... » Top stories today via
@TelThem=C @sue_anne @siverbell

Thinking of @KarlSakas today, it being National Train Day and alf

The Dawn A Crawford Daily is out! paper iSocMediaRckStr... » Top stories today via
[@TelThemSC @rootwork @akmeguade

@thertp @UPAC Unbelievable! | love this area! How freaking cool is that™

The Dawn A Crawford Daily is out! paper liZocMediaRckStr... » Top stories today via
@HeidiEKMassey @MarionConway @invisiblepeople

Twitonomy — Top Retweets
Indicates reach and resonance of copy
Rockstar Tip: Thanks your top
retweeters every month!




ESTIMATED MINUTES
VIDEO VIEWS -} WATCHED LIKES

Science Online 2011 #scio11 - @scienceissex. . 2,774 348 4
Science COnline 2011 #scicol11 - Carl Zimmer 5. B8 45 a
Stay On Target” by Brian Crawford for Bordo .. 203 1 0

Bronto Thank Y CU 129 L] 1
ye #5001 - @scienceissexy recounts .. 107 3 a
Dictizzard - Denver Blizzard - Power ocutane a3 14 1

Sew Pink: A Fashion Show LT L] L]

Denver Zombie Crawl 2009 - Incident 1 B | 1
Goodbye Science Online 2011 #sciol1 40 0 0
Science Online 2011 - Extreme Biclogy Stud.. 40 1 a

Top Content

Track views on videos

- Rockstar Tip: Watch average minutes watched

You 3




COMMENTS

Avg/photo

Rolling Monthly Engagement

Compares Likes and Comments month by month

Jnstoguam,




@Pinpuff

Dawn Crawford h
Pin values will remain unavailable for some time as we are further g
improving our algorithm. ! : ; ___,r'

FoLLowME o8 Dintered?

Reach Score

CurTent Cub (fermerly krown as Future Cus)
3 Furthar.

Quick Stats

Followers +516

Following +263 263
Pins +4001 4001
Boards =40 40
EEUEilyiEtone Likes 4931 4931
8 O Great!! You are wery active on Pinterest - perfect choice for Brands on Finterest. Liked 1750 1790
Repins +5502 5502

Virality Score

73 2 Your Pintsrsst profils is an assst far any brand. Kesp creating the amazing
" content.

v on Pinpuff?

Influence Ratings

Interesting to track how well
your content is being spread
B Rockstar Tip: You want your rating to be 40-70 or 70+







Overview Page Posts People [« 1 | ¥ ExportData | eee

if# Page Likes 48 Post Reach a1l Page Visits

Hide, Report as Spam, and Unlikes

These actions will decrease the number of people you reach.

== Hide Post Hide All Posts == Report as Spam ™= Unlike Page BENCHMARK

Compare your
average performance
over time.

Hide Post
Hide All Posts

Report as Spam

Unlike Page

/\/\ YANEVAN

Track what is killing your fan base

Rockstar Tip: Watch your Hide Post rate!!!

facebook




Weekly Snapshots of Followers

Jnstoguoun






Overview Posts FPeople [ t | ¥ Export Data

iff Page Likes 2% Post Reach a1l Page Visits

External Referrers
The number of times people came to your Page from a website off of Facebook.

M google.com nc.audubon.org M oystercatchertracking.org ncaudubonblog.org B Others BENCHMARK

N Compare your
average performance
over time.

: google.com
nc.audubon.org

2
oystercatchertracki....

, ncaudubonblog.org
Others

; / A

15 17 19 21 23 25 27 29 31 03 0s o7 09 11 13
JUL AUG

facebo
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Overview Page Fosts Feople 1 | ¥ ExportData | eee

B All Posts (® When Your Fans Are Online ﬁ Best Post Types

Data shown for a recent 1-week pericd. Times of day are shown in your computer’s local timezone.

When Your Fans Are Online
B g wihen ih2 pacple wino [ke your :'E;E' are on Faosbook can helg you shane posts whien Wiyl e seen

Days
The erage e of your Tns Wi S3W 3y posts on Facebook by d3y of e week
Times
The Erage e of your TE0s Wi S3W 3y posts on Facebook In am Rour
471

NEW & COOL - Find the best times to post per day!

Rockstar Tip: Click on the days to
facebook - find different patterns




Date range: | Lastweek [=]| |2014-04-21 |- | 2014-04-27 Analyze

2 retweeted tweets JERSIE :"E'_'“ee 1.00@ from 21/04/2014 to 27/04/2014 @ |

have been favorited 50.00% @ &EAudubonMNC's Retweeted Tweets

are replies 0.00% @
nclude mentions 0.00% @
nclude links 100.00% @

nciude hasntags 0.00% @

0 hashtags

22. Apr 23. Apr 24, Apr 25. Apr 26. Apr 27. Apr

Twitonomy — Analyze Retweets

Find the retweet days for your account




ﬂ Your current posting habits

» Interactions from your community

Best Times to Post

Compares Likes and Comments month by month

Jnstoguam,
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28 Your Fans M8 People Reached 4%, People Engaged

Age & Gender

Compare demographics of people who like your Page with the demographics of Facebook’s total population.

M YourFans  All of Facebook

Women 2%
0.2%
Your Fans All of Facebook
— ]
1317 18-24 25-34 35-44 45-54 55-64 65+
Men — % 6% [ ]
— e -
W 33% 54% 0.4%
Your Fans All of Facebook
5%
2%
Geography & Language

The estimated location of people who like your Page and their default language setting.

Country Number of Fans City Number of Fans Language Number of Fans
United States of America 2,401 Raleigh, NC 184 English (US) 2,393
Canada 17 Wilmington, NC 167 English (UK) 91

Who are your fans — gender, age and location — total population
Rockstar Tip: Target messages to brackets
facebook




Overview Page Posts
28 Your Fans
Age & Gender

Compare demographics of people who engaged with your posts with the demoagraphics of all of your fans.

Women

W 71% 66%
People Engaged Your Fans

Men

B 28% 33%
People Engaged Your Fans

Geography & Language

People

M8 People Reached

0.1% 1%
1317 18-24 25.34 35-44
- — -
L]
4%
? u.l"’ o

The estimated location of people who engaged with your posts and their default language setting.

Country

United States of America

Canada

People Engaged City People Engaged
797 Wilmington, NC 67
] Raleigh, NC 47

2 | ¥ ExportData | eee

4% People Engaged
4

M P=ople Engaged Your Fans

BSe
I

45.54 55.64
5 - :
4% e
Language People Engaged
English (US) 773
English (UK) 24

Superfans — people who engaged with your content in the past

facebook

28 days

Rockstar Tip: Cater to these brackets




Most active users

tweets following | followers | listed
S B 21menions
) &criconnoly (45 IR o5 16 mentions
| | Tara Connall
@KristinLubben o = IR
Kristin Lubben @ E 16 menions
o Eooclediarcisy 2060 [N 257 12 mentons
@kthrog . . et one
Kaitlin Throgmorton IZE| = @ 11menton:
' %ﬁ_lllfnl!ynch 1,389 P 9 mentions
== el
_.  @MelMcKee — o
h Melinda McKee @ @ L
@YNPNCleveland - e
Y0P o cleveland E BN B  8mentons

Twitonomy — Most Active Users
|dentify Super Fans
Rockstar Tip: Get these people
to an offline event




YOUR 10 MOST ENGAGED FOLLOWERS

muddlemaker 94 '

A

te ckbdvm 0 9
i
dreabraddock 63 4P
i
june_ stardust 57 4

A

lifullofgrace 56 4P

A

Most Engaged Followers
Who has liked your content the most

(ghgtaqm Rockstar Tip: Befriend these people IRL
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http://www.flickr. 989396/sizes/o/ . X
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btos/seandreiIinger/2339868030/sizes/o/






bcdcideas.com

dawnacrawford@gmail.com

720-231-1930
@SocMediaRckStr




