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Background



" National Immunization Awareness Month (NIAM) is an
annual observance that occurs in August to highlight the
importance of immunization for people of all ages

" Sponsored by the National Public Health Information
Coalition (NPHIC) since 2013

www.nphic.org/niam
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" Highlight value of immunization for people of all ages

" Disseminate consistent, coordinated messages across
national, state, and local levels

= Utilize social and digital media to reach target audiences
with tailored messages and resources

www.nphic.org/niam
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* Launching toolkits early allows partners to integrate NIAM messaging into their
back-to-school messaging

= NIAM efforts are driven at the state and local level

= Toolkits/messaging can be tailored and used throughout the year
= Give partners concrete activity ideas

= High interest in graphics

= Coordinated efforts at local, state, and national levels are crucial

www.nphic.org/niam
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NIAM 2015 Thunderclap

Support Vaccines with #TeamVax

by Centers for Disease Control and Prevention/National Center for Immunization and Respiratory Diseases (NCIRD)
category: Health

SUPPORTERS

“Vaccination is the best way to protect 412 ¢ 250

165% of goal supported

against serious diseases. I'm #TeamVax. RT SOCIAL REACH
or share if you are too. #NIAM15 9,660,735

People
” TIME LEFT

Complete

Ends= Aug 17, 3:00 PM EDT

Centers for Disease Control a... EMBED
f»

This campaign ended on August 17 at 3PM


Presenter
Presentation Notes
Thunderclap was one of the big successes of 2015
Emphasized how critical coordinated efforts are


Communication Toolkits



e Toolkits were developed to assist partners in
communicating about immunization for various audiences

e Toolkits include:

e Sample key messages

* Vaccine information

e Sample news releases and ready-to-publish articles
e Sample social media messages and graphics

e Web links and resources

 Web banners

e Print materials

www.nphic.org/niam
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" Suggested themes for every audience

—School-age children — “Ready for school? Check vaccine records”

— Babies and young children— “A healthy start begins with on-time
vaccination”

— Preteens and teens — “Ensure a healthy future with vaccines”

— Adults — “Vaccines are not just for kids”

— Pregnant women — “Protect yourself and pass protection on to your
baby”

www.nphic.org/niam
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Presentation Notes
School-age children includes children from child care through college
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August 22-28

Ensure a
healthy
future with
vaccines

August 15-21

A healthy
start begins
with on-time
vaccination

Use the
toolkits
throughout
the year

August 8-14

Protect
yourself and
ERS
protection on
to your bab

June/July

Ready for
school?
Check
vaccine
records

August 1-7

Vaccines are

not just for
kids
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" Three messages are central throughout the toolkits

— Vaccines are a critical step to protecting against serious diseases
— Vaccines are recommended throughout our lives
— Vaccines are very safe

= Call to action
— Are you and your family up-to-date on your immunizations?

" Key messages and calls to action for each week are found in
the toolkits

www.nphic.org/niam
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" The toolkits can be used to assist with a variety of

communications activities:
— Updating existing materials (e.g., web content, fact sheets, posters)

— Creating new materials (e.g., newsletters, fact sheets)
— Conducting media outreach (e.g., news releases, talking points for interviews)

— Promoting immunization on social media
— Publicizing community events

www.nphic.org/niam
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Presentation Notes
Have you used the toolkit in the past? What are some other ways you’ve used it?
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Resources and Activities



New NPHIC Resources

* New media relations toolkit (coming soon)

= Refreshed toolkits and graphics (coming soon)
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New CDC Resources

= All ages " Preghant women
— Revamped vaccines and immunizations website — Vaccine quiz (coming soon)
(coming soon) — Videos for Tdap vaccination

— Vaccine basics website (coming soon)

= Babies and young children

= School-aged children — Revamped vaccines website for parents
— Motion graphic for school-aged children (coming — Childhood and adolescent vaccine quiz (coming soon)
soon) — Digital resources for parents
= Adults " Preteens and teens
— Spanish language adult vaccination materials — Revamped vaccines website for parents
— Videos for adult vaccination — Childhood and adolescent vaccine quiz (coming soon)

— HPV vaccination toolkit for partners (coming soon)
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Presentation Notes
Confirming new and coming soon resources with teams
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New CDC Resources

~ % Centers for Disease
CDC Control and Prevention

CDC 24/7: Saving Lives, Protecting People™

= MENU CDCA-Z Q. SEARCH

For Parents: Vaccines for Your

W T

Immunization Schedules for Babies, Kids, and
Teens

£ 1of4 >

Test Your Knowledge 1of1

www.nphic.org/niam

“Me vacuno
porgue es una parte

importante de
preservar la salud”.

(Cara ana, miles e 30Uultos en 165 Estados Linldos
Hianen gravas protiemas de siud por enfiarmedadas
CONtF 125 CLaIES 52 PUIenon Vaclmal, oomo

et coughl.
la nepal®ls A v B, 13 InMuanza igripe) ¥ neumonia.
Algurios hasta muanen.

. SR iVACONESE!
Domee e g @

national

IMMUNIZA

awareness month



http://www.nphic.org/niam

= Posting messages on CDC social
media channels

= Sharing new motion graphic and
videos on Facebook and Twitter

= Twitter polls
= CDC features

= Potential media outreach to
coincide with release of teen
vaccination coverage data

www.nphic.org/niam

R CDC
CDC Who should get the seasonal flu vaccine?

6% Kids under 6 mos.
87% Everyone 6 mos. & up
4% Adults only

3% Teachers

CDC CDC Follow

The annual flu vaccination is recommended for
everyone 6 months of age & older, with rare
exceptions. #CDCHealthlQ
1.usa.gov/1TMV7Q8K

69 38 =2 O ORBAF
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VICNetwork Webinar

= Mid-June m
= Announce launch of toolkit VI (N ETWO RK .
= Visit www.vichetwork.org

virtual immunization communication network



Presenter
Presentation Notes
Still in planning stages, will share additional details when plans have been solidified

http://www.vicnetwork.org/

Developing an Outreach Plan



Step 1: Identify your target audience(s)

Who is/are your target audience(s)?

What are the key characteristics of your target audience(s) that are
important for tailoring your message (e.g., age, ethnicity, geographic area)?
What is your behavioral objective?

Step 2: Identify your messages

What are your communication goals? How will you evaluate success?

What are the messages your audience needs to know to perform the
desired behavior?

What is your call to action?

Step 3: Identify your products/channels

What are your primary communications channels to reach your primary
audience? (e.g., website, social media, newsletter, etc.)

What products will work best for these channels?

Do you need to create new products or tailor existing products?



Step 1: Identify your target audience(s)

Who is/are your target audience(s)? Parents of preteens and teens

What are the key characteristics of your target audience(s) that are Women ages 30 to 55 in the Indianapolis metro area
important for tailoring your message (e.g., age, ethnicity, geographic area)?

What is your behavioral objective? Increase the percentage of adolescent boys and girls who get all of their
recommended vaccines before the school year starts.



Step 2: Identify your messages

What are your communication goals? How will you evaluate success?

What are the messages your audience needs to know to perform the
desired behavior?

What is your call to action?

Communication Goals: Increase knowledge and awareness about the
importance of receiving all of the routinely recommended adolescent
vaccines

Evaluating Success: Visits to the website, downloads of materials, number
of materials distributed, engagement on social media (e.g., likes, shares,
retweets), partner engagement

* Vaccines are important for protecting children from serious, and
sometimes deadly, diseases.

* Preteens and teens are at increased risk for diseases like meningococcal
disease and cancer-causing HPV infections and need the protection of
vaccines to keep them healthy.

*  You can send your children to middle school and high school —and also
off to college — protected from these vaccine-preventable diseases by
ensuring your children are up to date on their vaccines.

Talk to your doctor to make sure your children are up to date on the
vaccines they need before they go back to school.



Step 3: Identify your products/channels

What are your primary communications channels to reach your primary Facebook, Twitter, website, doctor’s offices, schools
audience? (e.g., website, social media, newsletter, etc.)

What products will work best for these channels? Social media messages, web content, fact sheets, drop-in articles

Do you need to create new products or tailor existing products? See next slide for available resources -->



Update your web presence to
highlight immunization

Promote through social media

Highlight NIAM and immunization
in organization newsletters

Generate media exposure for NIAM

and immunizations

Share posters and fact sheets with
your constituents

U Place banners/buttons on your
website

U Content syndicate CDC webpages

L Web content such as a feature
articles

U Use key points to update/create
web content

L Post on Facebook and/or Twitter

U Retweet and share posts by
others

U Upload infographic to Pinterest
or other social media

U Share NIAM-related news articles
on your social media accounts

U Create an immunization focused
article and/or newsletter

U Leverage your local news
(newspapers, radio stations,
bloggers and other websites) to
place print ads and PSAs

U Pitch interviews with subject
matter experts

U Share posters and fact sheets
with your audience

W Have

U Need to update

QU Will use/adapt CDC and/or NPHIC
materials

W Have

U Need to update

QO Will use/adapt CDC and/or NPHIC
materials

W Have

U Need to update

QU Will use/adapt CDC and/or NPHIC
materials

W Have

U Need to update

QO Will use/adapt CDC and/or NPHIC
materials

W Have

U Need to update

QU Will use/adapt CDC and/or NPHIC
materials

O NIAM logos and banners
U CDC web content

U CDC web buttons

U CDC features

U Key messages

U Ready-to-publish articles

U Sample tweets and posts
U NIAM logos and graphics

U Ready-to-publish articles

U CDC print ads and PSAs
U Media relations toolkit
U Sample news release
U Sample media advisory
U Key messages

O NIAM posters
U CDC posters, flyers, and fact
sheets
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Get Ideas and See What Others Are Doing

Mational DC KS MA ME M MO NC MNJ | MY | OH WA WA

New York

CratelTime: August 3, 2015 through August 31, 2015
Activity: GQuestion of the Day

Deszcrption: We are featuring a guestion of the day, using the FACQE and key messages from the NIAM toolkits,
on our Campaign to Immulyze all New Yorkers, and are posting social media messages on the
Campaign's FB page to promote these. We welcome and encourage linking to our page.

Location: On-line through website and =ocial media page

Contact: Cristina Dyer-Drobnack
Project Coordinator
County Health Officialz of NY
(513) 436-7905
cristinai@nysacho.org
wWww.immunyze.org

DCatelTime: August 3, 2015 through August 31, 2015
Activity: Media Targeted Consumer Awareness

De=zcrption: We send a general press release each week with the target audience to focus on; each week we
are interviewed about the theme for the week;, various staff are interviewed for about 15 minutes.

Location: Radio Interview

Contact: Chenyl Geiler
Director of Community Health Services
Madizon County Health Department
Wampsville, NY
(3135) 366-2545

WWW.N p h iC. o rg/n ia m chenyl.gsiler@madisoncounty_ny.gov
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Questions/ldeas

e Contact lan Branam (ibranam@cdc.gov) or John Stieger
(jstieger@nphic.org) with questions and/or ideas.

* For more information or to download the toolkits, visit:
www.nphic.org/niam.
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