
The Arizona Partnership for 
Immunization 

 
Creative, Successful Messaging for Challenging 

Immunization Messages 
 

Babies are born in AZ each day, none arrive immunized.  - Dr. Daniel T Cloud, TAPI Founder 



Goals of this Session 

Recognize how TAPI develops successful 
vaccine campaigns and response 
messaging as a state-wide coalition with 
multi-level buy-in from various 
stakeholders.  

Identify one unique campaign design or 
component to adapt to your population 
to assist in messaging and/or data 
collection.  

Generate one new action item for 
partnership communication/engagement 
to your population based on this 
presentation.  

 



Who We Are 

• Non-profit, state-wide organization  

• Mission – To foster community wellness and 
advocate for good public policy and best 
immunization practices.  

• Our Coalition consists of over 500 members:  
• Steering Committee 

• Provider Committee 

• Adult/Community Awareness Committee 

 



What We Do 

Vaccine education is not always exciting… 

Special Projects Public Health Messaging 

Flu 

Trainings CME’s 



Think…think…think… 

Educate - Educate  
Educate - Educate 
Educate - Educate  
Educate - Educate 
Educate - Educate  
Educate – Educate 
Educate - Educate  
Educate - Educate 
Educate - Educate  
Educate – BE CREATIVE 

 



• Small funding via March of 
Dimes Community Grant 

• Focus on preconception 
health & immunizations 

• Tool for providers to use 
with women & families 

• Enhance the conversation 

• Pilot with Adelante 
Healthcare 

 

Growing Healthy Babies.  
Healthy Kids Growing Up. 



Growing Healthy Babies  
 



Healthy Kids Growing Up 



Integration of QR Codes 

Growing Healthy on Track –  

QR Code tracking via Delivr.com 

Survey tracking via TAPI webpage 



March of Dimes QR Code 

• This QR codes brings the 
user directly to a March 
of Dimes web page 

• Contains videos and 
information about 
getting ready for labor 



TAPI-Healthy-Choices 

• This QR Code takes the 
user to TAPI 

• The page has 
information on healthy 
choices while pregnant 

• Page offers links to 
March of Dimes  

• A survey to gather info 
from the user 

 



Healthy Choices Webpage Page 



Healthy Choices 



Healthy Choices Survey 



TAPI – Baby-Safe-Sleep 

• This QR Code takes the 
user to TAPI 

• The page has 
information on safe 
sleep 

• Page offers links to 
ADHS and March of 
Dimes 

• A survey to gather info 
from the user 



Baby Safe Sleep Survey 

Internal webpage that 
provided additional 
information regarding 
safe sleep.  



Baby Safe Sleep Survey 



Lesson Learned –  
 
**Training is important but practice was MORE important**  
 
The QR Code scans from the pilot were very low. We found at the feedback  
meeting that many of the docs were not comfortable with the scan codes 
and therefore did not show them to their patients.  
 
Total scans over the pilot time (about 5 months) was about 85 scans. 

Adelante Campaign Results 



Adelante Campaign Results 

Growing Healthy on Track  - Adelante physician feedback 

• 83% responded that they felt the tool increased their patient’s 
knowledge of the immunization schedule and understanding 

• 100% felt the tool was overall useful with patients 

• 100% felt this tool supported or enhanced existing 
conversations with patients regarding its content 

• 75% responded that they utilized the tool to discuss growth 
chart concepts with their patients  

“It’s a great tool to have. Thank you!”  

   - Adelante Healthcare Staff Member 



Adelante Campaign Feedback  

 
February 14, 2014 
 
We would like to express our 
gratefulness for participating in the 
‘Growth Chart March of Dimes’ 
program.  We found this tool to be 
very useful in connecting intimately 
with our patients parent’s as they get 
excited to watch their children grow 
and stay healthy.  

I have attached a photo that speaks 
volume.  This is a photo of our 
(Adelante’s) Chief of Pediatrics talking 
to children about eating right to grow 
up healthy and strong. She used the 
chart to motivate them. 
 

-Adelante Healthcare Staff Member 



Measles Outbreak Response 

• Developed an infographic &  
     email banner as outbreak hit the 
     media. 
• Sent this, along with talking points 

for providers and education 
resources for the community to 
our coalition members.  

• Materials were also used in social 
media. 



General Community Education –  
Be creative with the look and the size  

Flu Resources 



Flu Resources 

General Community Education –  
Be creative with the look and the size  



Partnerships- 
Don’t Recreate the Wheel 



Provider Education – special messaging, HAI committee helped develop 
and drive the message to focused healthcare workers (LTC and NICU) 

Flu Resources 



Button Up Campaign was outreach to HCW’s to join the campaign providing tools, buttons  
and a webpage to post photos of participants. Highlighted on ADSH website. Launch year 
was 2014 with 32 facilities. 2015 included 58 facilities.  

2014-15 Provider Flu Campaign 



Partnerships 

Partnership with S.R.P. – local electric company. 

Water safety message targeted to parent with young children (child care centers, 
pediatric offices and elementary schools. Overlapping target audience. Print over 
5,000 flyers/posters for us yearly. 



Surround Your Loved Ones with  
Vaccinated Families 

• TAPI pertussis campaign 

• Developed original materials 
collaborating with local hospitals 

• Targeted labor and delivery – 
completed trainings and provided 
materials 

• Campaign then rolled into child care 
worker education 

• Then expanded into HCW outreach 
via APAP – AZ Partners Against 
Pertussis 
• Over 100 health care facilities signed up 
• Pledged to get vaccinated with Tdap 
• Online campaign, toolkits provided, 

photo submission, give-a-ways and social 
media exposure.  

• Over 2,000 HCW were immunized 

 



Teen BOOST Campaign 

• Flyers & posters were 
developed 

• Targeting older teens and 
college bound 

• Partnership with NMA and 
T2X.me 

• Flyer and posters distributed 
to colleges, coalition 
members, conferences, 
urgent care centers, high 
schools and more.  

 



BOOST Your Knowledge –  
Teen Meningitis Campaign 

• BOOST had its own 
internal page accessible 
via- url, scan code or text 
number 

 



BOOST & T2X 
 



BOOST & T2X 



BOOST & T2X 



BOOST & T2X 

Boost Campaign data since launch 
date of August 2013: 
 
• 2,730 learners 
• 186 T2X registered users 
• 192 QR code scans 
• 4,200 learning materials 

explored 
• Over 3,250 text messages sent 
 



Teen Vaccine Campaign Materials  
WhyImmunize.org 

 



Take Control Teen Campaign 



Take Control Teen Campaign 



Data since launch date of Sept. 2014, T2X - Take Control Campaign: 
 
• 550 new learners on the site 
• 75 T2X registered members 
• 97 QR Code scans 
• Over 1,200 learning materials explored including videos, articles, 
      polls etc.) 
• Over 1150 education text messages sent to T2X users regarding 
      Take Control Campaign 
 

Take Control Teen Campaign 



WhyImmunize.org 
Community Landing Page 



URL’s  
• WhyImmunize.org  
• TAPI.org (direct) 

WhyImmunize.org 
Provider Landing Page 



• Free material order of 
download 

 
• The site offers MOST of our 

materials regularly 

WhyImmunize.org 

https://www.whyimmunize.org/free-materials/


Social Media 

Follow Us: 
WhyImmunize.org 

Facebook – general community/healthy living/vaccine education 

Twitter – provider/vaccine education 

Pinterest – healthy images/vaccine education 

 



Lessons Learned 

1. Strong partner support across various sectors is valuable 

2. Listen to direct feedback from providers/users – watch the 
data 

3. Multi-level engagement on materials enhances a print piece  

4. Contests with social media interaction are well received 

5. Recognition on web, Facebook, twitter etc. goes a long way  

6. Those assisting in implementation – know their comfort level  

7. Utilize partner knowledge and resources 

8. Be flexible - willing to alter and expand, based on the needs 
in your community.  

 



Thank You 
The Arizona Partnership for Immunization 

 

Jennifer Tinney 
Program Director 
JenniferT@tapi.org 
919.917.8080 


